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Marketing and Communications Officer 
 
Location: London/Remote working. For staff based in London, there are 2 core days 

per week at our London Office. For staff outside of London, there is more 
flexibility (with all staff expected to travel to the office at least once per 
month).   

Hours: Full-time - We can discuss flexible working patterns, e.g., school hours, as 
needed. 

Duration: Permanent  
Salary: £31,000 dependent on experience, including £2,000 London weighting 
Start date:  ASAP 
 
 
One in three students leave school each year without a standard pass (grade 4 or above) 
in GCSE English and maths, representing over 200,000 16-year-olds every year. This 
rises to over one in two for young people from disadvantaged backgrounds. The scale 
of the challenge at 16 extends into adulthood. An estimated 8.5 million working age 
adults in England have low literacy and numeracy skills. Lacking gateway qualifications 
locks people out of many opportunities for education and employment and is associated 
with adverse outcomes for learning potential, health and well-being.  
  
Get Further exists to change this. Our charity delivers a series of interventions that help 
disadvantaged learners in Further Education to secure gateway English and maths 
qualifications that unlock opportunities. These interventions include our award-winning 
GCSE Resit Tuition Programme, for those resitting GCSEs, our Functional Skills Tuition 
Programme, supporting those on or aspiring to undertake apprenticeship programmes, 
and training and resources to support teachers and leaders of English and maths in 
Further Education. You can read about the impact of our interventions here.  
  
To help more students get further, we are seeking a driven and passionate Marketing 
and Communications Officer who will be responsible for leading our day-to-day digital 
communications and supporting the delivery of creative marketing, brand, and advocacy 
initiatives. 
 
 
OUR TEAM, VALUES AND BENEFITS   
 
Our central team currently comprises some 40 members, all motivated to reduce 
educational disadvantage and ensure young people get the gateway qualifications they 
need to succeed. We currently employ over 80 active tutors. Our main office is in Kings 
Cross, London, although we also have team members based in Wales, Yorkshire, 

https://getfurther.org.uk/our-impact/
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Birmingham and elsewhere. We share our office with another educational charity, Axiom 
Maths.   
  
We promote a supportive, collaborative, and inclusive working environment and are 
guided by our core values. These values are at the heart of our organisation’s personality  
  
At Get Further, we are:  
BOLD We are bold and unafraid to go against the grain.  
OPTIMISTIC We are optimistic through setbacks, retaining a sense of possibility in the 
face of challenges.  
AMBITIOUS We are ambitious for students who are yet to achieve gateway English and 
maths qualifications.  
TENACIOUS We are tenacious in our drive to achieve impact for the students we 
support.   
 
Our benefits include:  

• 36 days of holidays per year (including bank holidays)  
• Ongoing learning and development opportunities  
• Flexible hybrid and remote working  
• Cycle to work scheme  
• Employee Assistance Programme   
• Termly ‘in-person’ team development days at our offices in London  
• The opportunity to work in a progressive and socially conscious, growing 

organisation where we can have an outsized impact on its success and 
development. 
 

 
ROLE DESCRIPTION   
As Marketing and Communications Officer, you will play a vital role in delivering Get 
Further’s external relations strategy and raising the profile of our work. Reporting to the 
Marketing and Communications Manager, you will help bring our mission to life by 
creating compelling content and ensuring clear, consistent, and high-quality 
communications across all channels. 
 
In this hands-on role, you will lead the day-to-day delivery of our social media presence, 
support the planning and execution of impactful marketing and advocacy campaigns, and 
develop high-quality marketing materials. Key responsibilities include: 
 
Digital platforms 

• Generate and deliver high-quality, creative social media content and campaigns 
that advance our content strategy and strengthen audience engagement. 

• Design compelling graphic and video assets for use across digital platforms, 
using tools such as Canva and Adobe Creative Suite. 
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• Write relevant and engaging emails/newsletters to support marketing, advocacy, 
and recruitment campaigns. 

• Manage the creation and publication of blog content, including proofreading, 
editing, and uploading posts to the website. 

• Maintain and update the Get Further website, using WordPress to add, edit, and 
optimise content that enhances user experience and reflects organisational 
priorities. 

• Track and analyse the performance of digital content and campaigns, using 
analytics tools to generate insights and recommend data-driven improvements. 

• Play an active role in shaping our digital content strategy, proactively identifying 
new opportunities and proposing creative approaches based on audience 
behaviour and engagement trends. 

 
Partnerships: 

• Lead on the creation of high-quality marketing collateral (e.g. leaflets, banners, 
videos, case studies, graphics) that supports direct sales and strengthens the Get 
Further brand. 

• Generate creative ideas of marketing campaigns that will strengthen existing 
partnerships and attract new partners. 

• Use audience maps, value propositions and key messaging guides to ensure that 
marketing content and campaigns are tailored to our different target audiences 
(FE colleges, training providers and universities). 
 

Public relations and advocacy: 
• Contribute to the write up of consultation responses, policy briefings and other 

advocacy content by undertaking research and proofreading and writing content. 
• Support Get Further’s media engagement work by supporting the External 

Relations Manager to write press releases, comments and opinion pieces. 
• Support with the planning and delivery of events and campaigns that showcase 

Get Further’s mission, impact, and thought leadership. 
• Enter Get Further for awards that would raise the organisation’s profile and 

celebrate success, liaising with the relevant team members to compile engaging 
applications. 

 
Branding and team support 

• Assist the team with the design of external documents and assets, ensuring they 
are user-friendly, professional, and formatting in line with our brand guidelines. 

• Create and maintain written guides, document templates, and other brand tools 
to help colleagues communicate consistently and effectively, ensuring they are up 
to date with Get Further’s positioning and strategic priorities. 

• Respond to internal requests for branding support and provide practical guidance 
during bi-weekly drop-in sessions. 
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• Liaise with external designers as needed, supporting the production of high-
quality branded materials. 

• Support the recruitment team with central and tutoring recruitment drives by 
creating content and campaigns that showcase the benefits of vacant roles and 
working for Get Further more generally. 
 

Storytelling and impact reporting 
• Support the promotion of Get Further’s impact reports by preparing content for 

digital channels and contributing to event planning and delivery. 
• Use Get Further’s audiovisual equipment to capture high-quality photo and video 

content that showcases our programmes and impact. 
• Draft and edit case studies and testimonials that highlight the experiences of 

students, tutors, and partners, and support the Programmes Team to source 
these stories. 

• Work with the Fundraising Officer to maintain an organised central library of 
storytelling assets, including narrative content and visual materials. 

 
PERSON SPECIFICATION   
 
We have set out the skills and experiences most important for this role below, and how 
they will be assessed via the application (A), interview (I) and a task related to the role 
(T).  
  
ESSENTIAL    A  I  T  

Commitment to Get Further’s mission and values, including being 
passionate about tackling educational inequality.    

A I    

Proven experience in a marketing and communications role, preferably 
in a mission-driven or educational organisation. 

 A I   

Strong written and verbal communication skills, with the ability to tailor 
content for different audiences and platforms.  

 A I  T  

 Proficiency in content creation for digital platforms, including: 

• Social media content planning and execution 
• Email newsletters 
• Blog posts and website copy 
• Graphics 
• Basic video editing 

A     T 

Strong IT skills (e.g. MS Office suite), ideally including creative 
programmes such as Canva and the Adobe Creative Suite. 

    T  
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Ability to use digital analytics tools (e.g., Google Analytics, native social 
media insights) to assess and optimise campaign performance. 

  I    

Excellent time management and organisational skills, with the ability to 
prioritise tasks and manage competing deadlines. 

 A I    

Excellent interpersonal skills:  bold, ambitious, optimistic, tenacious and 
a supportive team member with the ability to manage external 
stakeholders effectively.  

  I    

Committed to safeguarding the young people we work with via 
compliance with safeguarding frameworks and keeping 
confidential/sensitive information secure.   

  I    

Highly motivated to maximise impact, at an individual and organisational 
level.   

A  I    

Strong attention to detail, particularly in proofreading, editing, and 
formatting content. 

A 
 

T 

DESIRABLE        

Knowledge of the Further Education teaching and learning landscape, 
including current challenges and opportunities   

 

  
  
HOW TO APPLY   
Your application must include:   

• A CV of no more than 2 sides of A4; and   
• A supporting statement which includes your answers to the following three 

questions:   
  

1. Why do you want to work for Get Further? (250 words);  
 

2. For each of the following three subheadings from the “Role Description” section 
of the job specification, outline which of your projects/work to date demonstrates 
that you would be successful in this role: 

1. Digital platforms 
2. Public relations and advocacy 
3. Branding and team support 

 
Please describe your specific role in the project/work and the impact that you had 
(250 words per subheading). 

 
3. If your application is successful, what two aspects of the role would be the 

biggest challenge for you, and how would you resolve these challenges? (300 
words)   
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Please submit your application via our website: Jobs - Get Further by 9am on Friday 22nd 
August.  Incomplete applications will not be processed.   
 
Next stages of recruitment  
First round of interviews will take place on the 4th/5th September. These will take place 
online. 
    
Second round of interviews will take place Wednesday 17th September in person at our 
London Office (The Brewery Building, 55-61 Brewery Road, London, N7 9QH – the office 
is fully accessible).   
  
 
This is a UK-based post and applicants must be living in and have the right to work the 
UK; if applicable please detail your visa status in your covering email. Get Further is an 
equal opportunities employer and will not discriminate against any candidate on the 
basis of any characteristic protected by the Equality Act 2010. Please let us know if you 
require any reasonable adjustments to be made throughout the recruitment process.  
 
 
 
 
 
 
 
 

https://getfurther.org.uk/get-involved/jobs/

